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Pennsylvania Association of Realtors® 
Welcome Home Survey, 4th Quarter 2016 

November 14-15, 2016 • n=300 • Margin of Error =+/-5.7% 
 
Welcome Home is a consumer survey project sponsored by the Pennsylvania Association of 
Realtors®. The surveys, performed by Keystone Analytics®, are conducted on a quarterly basis and 
provide information on a number of consumer buying trends, such as financing products used in the 
transaction, reasons behind the home purchase, and challenges faced with the buying process. Find 
more information at WelcomeHomePA.org or on Twitter at #WelcomeHomePA. 
 
Key Findings 
 
For the third quarter in a row, realtor.com® showed an increase in the share of homebuyers 
who reported using them to look for their next home. Sixteen percent of respondents used 
realtor.com® to search for a home in the fourth quarter Welcome Home survey, compared to 10 
percent of respondents in the second quarter survey and 14 percent in the third quarter. 
Comparatively, Zillow.com has remained steady among consumers, with an average of 20 percent of 
respondents using the home search website in surveys throughout 2016. Only 2 percent of 
respondents reported using Trulia in the current survey, a 4 percent decline from our third quarter 
findings. 
 
 

 
 

HOMEBUYERS USE OF WEB-BASED SEARCH TOOLS 
 
 



 
 

 
 

HOMEBUYERS USE OF WEB-BASED SEARCH TOOLS 
UNDER 50 / OVER 50 

 
 
 
 

 
 

HOMEBUYERS USE OF WEB-BASED SEARCH TOOLS 
ZILLOW.COM AND REALTOR.COM® BY AGE 
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The share of homebuyers who have purchased their homes in cash has steadily increased 
throughout 2016. The share of cash-only home purchasers rose from 19 percent in our first quarter 
Welcome Home survey to 30 percent in our most recent wave of survey work. The most interesting 
growth area in cash-only purchasers came from respondents with school-aged children in their 
home. Eighteen percent of such respondents in the third quarter reported buying their home with 
cash, while 27 percent of such respondents said the same in this most recent Welcome Home 
survey. And college graduates (undergraduate only) were nearly twice as likely to have reported 
buying their home with cash in the fourth quarter as they were in the third quarter results. 
 

 
 

FINANCING – CASH PURCHASES 
 
 

 
 

FINANCING – CASH PURCHASES 
CHILDREN VS NO CHILDREN 



Even after a very intense election season, new homebuyers did not appear to become more 
sensitive to concerns about property tax bills during the homebuying process. Twenty-nine 
percent of respondents in the fourth quarter survey said that property taxes were not a big deal to 
them when looking for a home. This represented just a 2 percent decline from our third quarter 
survey, after an election season where property taxes continued to be a prominent issue in legislative 
elections across the commonwealth of Pennsylvania. Throughout the life of our Welcome Home 
surveys, around 10-15 percent of respondents consistently tell us that property taxes are one of the 
biggest factors in their home purchase decisions, around 50-55 percent indicate it was not a big 
factor, but they did pay close attention to them, and around 30 percent consistently tell us they did 
not pay much attention to them at all. That this breakout remained consistent even in the midst of a 
presidential election cycle can be valuable information to real estate professionals when working 
with clients on property tax issues during the homebuying process. 
 

 
 

PROPERTY TAXES 
 
 
 
Methodology 
The survey was fielded by Keystone Analytics® on the evenings of November 14-15, 2016, using 
telephone interviews conducted by live operators. Survey respondents are adult residents of 
Pennsylvania identified by purchased consumer data as having purchased a home in the 
commonwealth of Pennsylvania in the last 12 months. Respondents were asked to confirm this 
before being invited to complete the survey over the phone. A total of 300 respondents completed 
the survey over those evenings. 
 
Survey responses were weighted based on the geographic distribution of new home sales in 
Pennsylvania over the last 12 months, and grouped based on the layout of Pennsylvania’s 
demographic marketing areas (DMA). Results have a margin of error of +/- 5.7 percent within a 
confidence interval of 95 percent. 


